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       Public Lecture 
 BRANDING: 

THE 6 THINGS I KNOW ARE TRUE
Every brand has a unique DNA--Marketing is too important to be left entirely to the marketing dept.--Everything communicates Consistency is the Holy Grail--Brand strategy is best expressed as an idea--Marketing needs an ROI
Presented by Mr. Peter Economides
Saturday, April 25, 2009 - 3:00pm
The AUA’s School of Business and Management is proud to present Mr. Peter Economides, well known global marketing and communications specialist living in Greece but working globally, flying in especially for this presentation organized by visiting lecturer, Mr. Haig Messerlian of the AUA Business School. Peter Economides is the founder of Felix BNI (www.felixbni.com), a global brand and communications company based in Athens. His clients at Felix have included Easy-Forex, Bank of Cyprus, Seychelles Tourism, the International Olympic Committee, Volkswagen, Renault, Pernod Ricard, the Antenna Group and many more.
He has held top global management positions at two of the world's largest advertising agency networks. At TBWA Worldwide, he was responsible for the worldwide management of a highly prestigious client portfolio including Apple, Absolut, Chivas Regal, Nivea, Henkel, Nissan and Sony PlayStation. As Executive Vice President and Worldwide Director of Client Services at the McCann Worldgroup, Mr Economides was responsible for the $1.8 billion global Coca-Cola advertising account. His advertising agency management experience spans South Africa, Hong Kong, Greece, Mexico and New York.

Admission is Free
Location: AUA Paramaz Avedisian Building, 
Alex & Marie Manoogian Auditorium (1st floor) 
The lecture will be given in English
For further information, please contact the
School Business and Management at (010) 51-26-03; 51-26-15
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